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1. I'ATI ENMEAEZEX
AYTH THN KAPIEPA;

Omwg Kat o€ TTOAAOUG AAAOUG TOPELG £TOL AOLTIOV KAl 0ToV KAAS0 Tou
marketing pia moAU cuvnBlopevn epwtnon n omota ylvetal amo
Toug HR managers sival ylati emeAe€ec autr) Ttnv Kaplepa.

O AOyo¢ yLa Tov ottolo ylvetat autr n Epwtnon €lvat yla va
UTIOPECOUV VA S0UV 0L CUVOMIANTEG OOU TO TTAB0C Kal TNV O0peén
00U YU aUTO TIOU KAVELG. 'La va acxoAnBel kamolog pe pia kapEpa
oto marketing elpaote olyoupol Ttwg TNV emeAege cuveldNTA KAl TIWG
elval auTto Tou TIpaypatika BEAEL va akoAouBroeL.

To marketing elvat evag SnuLoupyLkog Kal SLackedaoTIKOG TopEAG
apa €peic Ba oou TIPOTEIVOUPE VA amavtroeLg ELAKPLVA Sslyvovtag
ToV evBouaoLaopo Kal Tnv BEAnon cou yla tnv B€on yla tnv omola
£KAVEG TNV altnon ocou. Mg tnv amavtnon ocou PTIoPELG va Sel&eLg
TIWG ETEAEEEC AUTO TO KAASO yLatl o€ arveL va eloat SnPLoUPYLKOC,
AVAAUTLKOC aAAA Kal va BonBnoelg pla etatpeia va eEeAyBel kal va
TIPOWBNoEL Ta TPoldvTa r) TLG UTINPECLEC TNC.

AKOUN PTIOPELC va avageEPELG TIwG oou apeael va BAdelg otoxoug Kat
Va TOUC TIETUXALVELC KaL TIWG O TOPEAG AUTOC OE aVTapEeiBeL eTeLdn
BAETIELG TLG TIPAEELG KAL TA KABrKOVTA OOV VA £X0UV QVTIKPLOPA OTLG
TIWANCELC AAAd KaL TNV avayvwplon tng ETatpeiag r) Tou Tpoilovtog
yla to ottolo SoUAeUELC.
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2. MINHZE MAZ

NA THN EMIEIPIA 20Y
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AN Pila EpWTNOoN TIOU PTIOPEL VA YiveL o€ TIOMOUG KAASoUG aAAa
oou Sivel TNV eukatpla va el&eLg ta TtponyoUpEva ETILTEVYUATA OOV
elval To va PIANCELG yLa TLG TIPONYOUEVEC EUTIELPLEC COU.

Ylyoupa n gPTELpLA TTIOU EXELG TIAVW OTO AVTLKE(PEVO PE TO OTTIol0
BeAeLG va aoxoAnBeic elval kATL TTou evéLagepel Touc HR managers
aAAG QUTO TIOU ETILONC TOUG eVELAWEPEL Elval TO va 60UV TTWG
TIPAYHATLKA EXELG UTTAPEEL XPHOLPO PEAOG plag opadag Kat EXELG
BonBnoeL otnv emiteugn otoxwWv.

OTOTE aUTO ToU EpElg Ba oou TipoTelvoupE elval va PANCELG yLa Ta
TIPONYOUPEVA OOU ETILTEVYHATA AVAPEPOVTAG TIWGE OL TIPOOTIADELEC
oou kateAn&av oe emituyia kat avénon elte MWANCEWV €lte
AVayvVWPLOLPHOTNTAC. MIAWVTAC PE PE HETPHOLUEG AVAPOPEG OTIWG
yla mapadelypa ta kEpdn tng etatpeiag augnbnkav (tty. 50% ) peta
aTo TNV CUYKEKPLUEVN KauTtavia Ba cou dwaoel eva Tipoadlopa Kat
Ba Seiel TIC yvwoeLg oou.
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AN pla EpwTNon TIOU AVAYEPETAL OTNV EPYACLAKI) OOU gUTIELPLa
glval autn Twv TPonNyoUPEVWY KaBnNKOVIWV Gou.

O KAAS0C TOU PHAPKETLVYK Elval evag TIOAU eupUC KAASOC 0 oTtolog
oou &ivel tn duvatotnta va acoAnbelc armo KOPPATLA OTPATNYLKNG,
avaAucng, ocuyypagngc, design, pexplL events kat TIOAAG AAAQ.

2lyoupa to va Sel&eLg TroLo ivat to duvato cou cnpeLo ar’ OAa auta
KaL JE TTILO Tipaypatika Ba nbeleg va aoxoAnBelg elval TToAU XproLpo
KOL YLa TOUG recruiters aAAG Kat yLa ec€va tov iéLo.

Mn @oBnBeic AoLmov va avagepeLg Ta TiponyoUEva cou Kabrkovta
aKOpN Kat av autd &ev £xouv APEDN oxeon WE tnv Beon yla tnv
ottola &ivelg tn ouvevteuén. Av £xeLc aoxoAnBel pe TToAAG
SLAPOPETLKA TIPAYHATa, auto Ba Sel&EL 6TOUG CUVOULANTEG OOU TLG
YVWOELG OOV, TN OQALPLKI KAL KPLTLKA YVWON TIOU ATIEKTNOEG aTo
QUTEC TLC EPTIELPLEC AAAA KAL TO YEYOVOC TIWG TIAEOV ETILAEYELG
OUVELSNTA Ta EMOPEVA oou Bripata.

AV TIPOKELTAL YLA TNV TIPWTN 00U SOUAELQ, TOTE Olyoupa UTIOPELG va
avagepBeig o€ projects TToU €XELC avaAABEL 0T OXOAN), OE KATIOLO
TIPOYPAPUA CEPLVAPLWY KAl AANEC OXETLKEG EUTIELPLEC TTOU PTTOPEL Va
EXELC aToKTNOoEL!
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4. EXEIZ KAIMNOIO NTYXI0O
2XETIKO ME TO MARKETING;

Autn elval pla epwtnon Tou PTopEL va pn ylvetal o€ OAOUG TOUG
KAASoUC TTapOAa autd to marketing elvat evag top€ag 0toLog
uTtopel va aoyoAnBel KAToLOC YWPLG va EXEL TEAELWOEL KATTOLA
OXETLKI OXOAN ylLa TTapAadeLypa OLKOVOULKWY O0TIoudwv. Puctkd av
EXELG TEAELWOEL KATL QVTLOTOLYO UTIOPELG KaL VA TO aVAPEPELG AV
OPWC OXL unV Tttosioal.

[La va o€ KAAEoav OTn CUVEVTEUEN OL recruiters xouv &eL TO
BLoypa@lko oou Kat KATL TOUG APECE OE AUTO APa PUTIOPELG JE
QUTOTIETIOLBNON Va aTavTtroeLg TIWG av Kat oL oTtoudeg oou dgv ftav
OXETLKEC O TOpEQG Tou marketing o€ kEpSLOE yLati elvat evag
SNULOUPYLKOG KAl TIOAU eVELAPEPOV TOUEAG.

Ekel pmtopeic va avagepeLg ipaypatikd Toug AOyoug yLd Toug
OTIOLOUG AOYOANBNKEG UE AUTOV Kal va SELEELS yLa akoun pila wopd
OTL ETIEAEEEC OUVELSNTA VA KAVELG KATL TO OTtolo amoAapBAVELS Kat
OTO OTIolo €loat KaAoC.
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5. MOY BAENEIZ THN
KAPIEPA Z0Y 2TO
MARKETING ZE ITENTE
XPONIA;

duoLka Kavelg pag dev Eepel To peANOV, oUTe €0V OUTE Kal oL
OUVOMIANTEG 00U, TIAPOAQ QUTA o€ Pia TeTola Epwtnon Ba TpETEL va
TIPOOTIABNOELG VA OKOUOTELG ALoLOS0EDC, PEAALOTIKOG OAAG Va
Sel&eLC KAl TIWC EXELG OKEWPTEL TNV AvATITUEN TNG KAPLEPAC COU.

Av yLa TTapAdelyya autr Tn OTLypn acxoAsioal e TNV OTPATNYLKN
marketing 6a pmopouUoeg va amavtnoelg Twg Ba NBeAeg va eloat oto
ueAov marketing director r kat va nynBeic pLa Stkta cou opdada.
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>av marketer olyoupa Ba avTIPETWTILOELG AUTN TNV EpWTNCN o€ pia
ouvevteuEn epyactiac. Elite TpokeLTal yLa yLa B€on OXETLKN PE Ta
social media eite 0L evag avBpwTiog tou kKAadou Ba TpeETEL olyoupa
va elvat evnueEPWHPEVOG yLa OAEC TLC VeeG EEALEeELC Oog auTOv.

AkOpN KaL av 6ev acyoAeloal eveEpya o€ TIPOCWTILKO ETILTIESO HE T
social Ba TpeTeL va eloal eEvnUEPWHEVOC YyLa TA VEA TOU TOUEQ, TLG
TIAQT@OPUEC aANA Kal Ta trends! Av AoOLTIOV AVAKELG O AUTH) TNV
Katnyopla Kat cou Kavouv TNV epwtnon autr) Ba pmopouaoeg va
ATIaAVTAOELG TIWG av Kat Sgv eloal evepyog o€ auTd TTavta EEPELG TLG
BaOLKEC YPAUUEG OTLG OTIOlEG Ba TIPETIEL EVAC PapKeETLoTag va KwvnBel
yla va TIETUXEL TLG TIPOOTIABELEG TOU KaL TNV AVATITUEN PLag
gtalpelag og auTO TO KOUPATL.
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XPEIAZEZAI TMMEPIZZOTEPA?

H opdda tou skg.education o€ TiepLpevel! Bpeg To KATAANAO
TIPOYPAUUA TIOU 00U Talpladel Kal EKlvnoe TNV KapLepa oou
Suvapkd!



https://skg.education/marketing/
https://skg.education/marketing/

